
ŪŮɟɘɜɧ ɆɢɞɚŮɑɞ ɁŮŬɜɘəɐɠ ȺˊɘɢŮɘɟɖɛŬŰɘəɧŰɖŰŬɠ

YES Program

ȾŬɗɖɔɖŰɐɠ ũŮɩɟɔɘɞɠ Ƚ. ȹɞɡəɑŭɖɠ

ȹɘŮɡɗɡɜŰɐɠ ȺɟɔŬůŰɖɟɑɞɡ ȼɚŮəŰɟ. Ⱥɛˊɞɟɑɞɡ (ELTRUN)
ɇɛɐɛŬ ȹɘɞɘəɖŰɘəɐɠ ȺˊɘůŰɐɛɖɠ əŬɘ ɇŮɢɜɞɚɞɔɑŬɠ

Ɇɢɞɚɐ ȹɘɞɑəɖůɖɠ ȺˊɘɢŮɘɟɐůŮɤɜ 

ȺɘůŬɔɤɔɐ ůŰɞ 
ȼɚŮəŰɟɞɜɘəɧ Ⱥɛˊɧɟɘɞ
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ȺɘůŬɔɤɔɐ ůŰɞ ȼɚŮəŰɟɞɜɘəɧ Ⱥɛˊɧɟɘɞ

1. Ƀɟɘůɛɧɠ əŬɘ ȺɚɚɖɜɘəɎ ɄŬɟŬŭŮɑɔɛŬŰŬ

2. ȰɚɚɖɜŮɠ On-line ȾŬŰŬɜŬɚɤŰɏɠ

3. ȼɚŮəŰɟɞɜɘəɧ ȿɘŬɜŮɛˊɧɟɘɞ əŬɘ 

ȼɚŮəŰɟɞɜɘəɧ ȾŬŰɎůŰɖɛŬ

4. ȺˊɘɢŮɘɟɖɛŬŰɘəɎ ɀɞɜŰɏɚŬ ȼɚŮəŰɟɞɜɘəɞɨ 

Ⱥɛˊɞɟɑɞɡ 

5. ɄɟɞɢɤɟɖɛɏɜŬ ŪɏɛŬŰŬ ȼɚŮəŰɟ. Ⱥɛˊɞɟɑɞɡ 

ȾŬɗ. ũ. ȹɞɡəɑŭɖɠ, YES Program



31. ǱȍȆůȉȕȎ ȇŬȆ ǨȈȈȄȊȆȇǼ ǲŬȍŬŭŮǿȂȉŬŰŬ

ȾŬŰɖɔɞɟɘɞˊɞɑɖůɖ Űɞɡ ȼ.Ⱥ.                            
ůɨɛűɤɜŬ ɛŮ Űɖ ūɨůɖ Űɤɜ ɆɡɜŬɚɚŬɔɩɜ

VȺˊɘɢŮɑɟɖůɖ ˊɟɞɠ ȾŬŰŬɜŬɚɤŰɐ (Business-
to-consumer-B2C).ɄɟɧəŮɘŰŬɘ ɔɘŬ ůɡɜŬɚɚŬɔɏɠ 
ɚɘŬɜɘəɞɨ Ůɛˊɞɟɑɞɡ, ɛŮ ɛŮɛɞɜɤɛɏɜɞɡɠ 
ŬɔɞɟŬůŰɏɠ(ˊ.ɢ.Amazon.com).

VȺˊɘɢŮɑɟɖůɖ ˊɟɞɠ ȺˊɘɢŮɑɟɖůɖ (Business-to-
business-B2B).ȱ ˊɚŮɘɞɣɖűɑŬ Űɞɡ ȼȺ ůɐɛŮɟŬ 
ŬɜɐəŮɘ ůô ŬɡŰɧɜ Űɞɜ Űɨˊɞ/. ɄŮɟɘɚŬɛɓɎɜŮɘ Űɘɠ
ůɡɜŬɚɚŬɔɏɠ IOS ˊɞɡ ˊŮɟɘɔɟɎűɖəŬɜ 
ˊŬɟŬˊɎɜɤ əŬɘ ůɡɜŬɚɚŬɔɏɠ ɖɚŮəŰɟɞɜɘəɐɠ 
ŬɔɞɟɎɠ ɛŮŰŬɝɨ ɞɟɔŬɜɘůɛɩɜ.

VȾŬŰŬɜŬɚɤŰɐɠ ˊɟɞɠ ȾŬŰŬɜŬɚɤŰɐ 
(Consumer-to-consumer-C2C).
ɄŬɟŬŭŮɑɔɛŬŰŬ ŮɑɜŬɘ ɎŰɞɛŬ ˊɞɡ ůŮ 
ŰŬɝɘɜɞɛɖɛɏɜŮɠ ŬɔɔŮɚɑŮɠˊɤɚɞɨɜ ŬəɑɜɖŰɖ 
ˊŮɟɘɞɡůɑŬ, ŬɡŰɞəɑɜɖŰŬ ə.ɧ.ə.ȷɟəŮŰɏɠ
ɘůŰɞůŮɚɑŭŮɠ ŭɖɛɞˊɟŬůɘɩɜŮˊɘŰɟɏˊɞɡɜ ůŰɞɡɠ 
ɘŭɘɩŰŮɠ ɜŬ ˊɟɞůűɏɟɞɡɜ ŬɜŰɘəŮɑɛŮɜŬ ˊɟɞɠ 
ŭɖɛɞˊɟɎŰɖůɖ.

ȾŬɗ. ũ. ȹɞɡəɑŭɖɠ, YES Program
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Å 250.000 online ˊŬɟŬɔɔŮɚɑŮɠ  ŮŰɖůɑɤɠ ɛŮ 300 brands əŬɘ 

ŮəŬŰɞɜŰɎŭŮɠ əɤŭɘəɞɨɠ ˊŬˊɞɡŰůɘɩɜ 

Å ɇɖɜ ˊɟɩŰɖ ɗɏůɖ ůŮ ɜɏŬ ˊŬɟŬɔɤɔɐ ŬůűŬɚŮɘɩɜ ŬɡŰɞəɘɜɐŰɞɡ 

Űɞ 2013 ůŰɞ ůɨɜɞɚɞ Űɤɜ ŭɘŬɛŮůɞɚŬɓɖŰɩɜ ůŰɖɜ ȺɚɚɎŭŬ

Å ú300 Ůə. Online ˊɤɚɐůŮɘɠ ŰŬɝɘŭɘɤŰɘəɩɜ ɡˊɖɟŮůɘɩɜ  ɛŮ 170 

ɎŰɞɛŬ ˊɟɞůɤˊɘəɧ əŬɘ ŭɟŬůŰɖɟɘɧŰɖŰŬ ůŮ 30 ɢɩɟŮɠ

Å ɄŬɟŬŭɞůɘŬəɧ űŬɟɛŬəŮɑɞ 30 ŮŰɩɜ Ŭˊɧ Űɞ ɄŬɔəɟɎŰɘ ɛŮ 

ɛɖɜɘŬɑŮɠ Online ˊɤɚɐůŮɘɠ ůŮ 1500-2000 ˊŮɚɎŰŮɠ

Å ɈˊɖɟŮůɑŮɠ ɖɚŮəŰɟɞɜɘəɐɠ Űɘɛɞɚɧɔɖůɖɠ ůŮ 7000 Ⱥɚɚɖɜɘəɏɠ 

ŮˊɘɢŮɘɟɐůŮɘɠ ɛŮ ŮŰɐůɘŬ Ůɝɞɘəɞɜɧɛɖůɖ əɧůŰɞɡɠ ú50 Ůə.  

ȸɏɚŰɘůŰŮɠ ɄɟŬəŰɘəɏɠ 
ȼɚŮəŰɟ. Ⱥɛˊɞɟɑɞɡ (1)

1. ǱȍȆůȉȕȎ ȇŬȆ ǨȈȈȄȊȆȇǼ ǲŬȍŬŭŮǿȂȉŬŰŬ ȾŬɗ. ũ. ȹɞɡəɑŭɖɠ, YES Program
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Å ɇɞɛŮɔŬɚɨŰŮɟɞɖɚŮəŰɟ. ȾŬŰɎůŰɖɛŬůŰɖɜȺɚɚɎŭŬŬˊɧ2000

ɛŮůŰɟŬŰɖɔɘəɐS.O.B.O. (Search on-line, Buy off-line)

Å ȼ ɛŮɔŬɚɨŰŮɟɖŭɘŬŭɘəŰɡŬəɐɛɖɢŬɜɐŬɜŬɕɐŰɖůɖɠəŬɘ

ůɨɔəɟɘůɖɠˊɟɞɥɧɜŰɤɜɛŮ+3ŮəɢɟɐůŰŮɠ/ ɛɐɜŬ

Å ȼˊɟɩŰɖŬˊɞəɚŮɘůŰɘəɎŭɘŬŭɘəŰɡŬəɐȺɚɚɖɜɘəɐŬůűŬɚɘůŰɘəɐ

ŮŰŬɘɟɑŬŬɡŰɞəɘɜɐŰɤɜɛŮ16 ŮəúŬɟɢɘəɐɢɟɖɛŬŰɞŭɧŰɖůɖ

Å ɇɞɛŮɔŬɚɨŰŮɟɞaffiliate site ůŰɞɜɢɩɟɞŰɖɠɏɜŭɡůɖɠɛŮ

+200K unique ŮˊɘůəɏˊŰŮɠ/ ɛɐɜŬ

Å ȼɚŮəŰɟɞɜɘəɧˊɞɚɡəŬŰɎůŰɖɛŬɛŮ ɞɚɞəɚɖɟɤɛɏɜɖ

ŮɝɡˊɖɟɏŰɖůɖˊŮɚŬŰɩɜəŬɘ́ŬɟɎŭɞůɖˊɟɞɥɧɜŰɤɜůŰɖɜ

ȷŰŰɘəɐůŮ1,5 ɩɟŬ

Å ɃɚɞəɚɖɟɤɛɏɜɖˊŬɟɞɡůɑŬůŮ7 əɞɘɜɤɜɘəɎŭɑəŰɡŬɛŮ25-30

ŭɘŬűɞɟŮŰɘəɏɠon-line ˊɟɞɤɗɖŰɘəɏɠŮɜɏɟɔŮɘŮɠ/ ɢɟɧɜɞ

ȸɏɚŰɘůŰŮɠ ɄɟŬəŰɘəɏɠ 
ȼɚŮəŰɟ. Ⱥɛˊɞɟɑɞɡ (2)

1. ǱȍȆůȉȕȎ ȇŬȆ ǨȈȈȄȊȆȇǼ ǲŬȍŬŭŮǿȂȉŬŰŬ ȾŬɗ. ũ. ȹɞɡəɑŭɖɠ, YES Program



6

Å ɃˊɟɩŰɞɠ100% e-invoice ɞɟɔŬɜɘůɛɧɠůŰɖɜȺɚɚɎŭŬˊɞɡ

ŰɩɟŬŮɑɜŬɘˊɎɟɞɢɞɠe-invoice ɡˊɖɟŮůɘɩɜ

Å ɀŮŰŬɝɨŰɤɜ10 ɛŮɔŬɚɨŰŮɟɤɜon-line ŰŬɝɘŭɘɤŰɘəɩɜɔɟŬűŮɑɤɜ

ůŰɖɜȺɡɟɩˊɖɛŮ+250 Ůəú́ ɤɚɐůŮɘɠ

Å ɇɞɖɚŮəŰɟɞɜɘəɧəŬŰɎůŰɖɛŬɚŮɘŰɞɡɟɔŮɑůŮ10 ŭɘŬűɞɟŮŰɘəɏɠ

ŰɞˊɘəɏɠŮəŭɧůŮɘɠɛŮŮɝŮɘŭɘəŮɡɛɏɜɖˊŬɟŬɛŮŰɟɞˊɞɑɖůɖ

Å ȼˊɟɩŰɖȸ-ȸɖɚŮəŰɟ. ŬɔɞɟɎŭɖɛɞˊɟŬůɘɩɜŬˊɧŰɞ2002 ɛŮ

ŭɘŮəˊŮɟŬɑɤůɖ1,5 ŭɘůúˊɟɞɛɖɗŮɘɩɜəŬɘɛŮɑɤůɖ-20% Űɞɡ

ŬɟɢɘəɞɨəɧůŰɞɡɠ

Å Mobile ŮűŬɟɛɞɔɐɛŮ650000 ŬɔɔŮɚɑŮɠəŬɘ60000 downloads

Űɞɡɠ́ɟɩŰɞɡɠŭɨɞɛɐɜŮɠɚŮɘŰɞɡɟɔɑŬɠ

ȸɏɚŰɘůŰŮɠ ɄɟŬəŰɘəɏɠ 
ȼɚŮəŰɟ. Ⱥɛˊɞɟɑɞɡ (3)

1. ǱȍȆůȉȕȎ ȇŬȆ ǨȈȈȄȊȆȇǼ ǲŬȍŬŭŮǿȂȉŬŰŬ ȾŬɗ. ũ. ȹɞɡəɑŭɖɠ, YES Program
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Ⱥˊɘůəɧˊɖůɖ Űɖɠ ȹɞɛɐɠ 
Űɞɡ ȼɚŮəŰɟɞɜɘəɞɨ ȿɘŬɜŮɛˊɞɟɑɞɡ

V ɄŮɚŬŰɞəŮɜŰɟɘəɧȼɚŮəŰɟɞɜɘəɧ ȿɘŬɜŮɛˊɧɟɘɞ (B2C) vs. 

ȺˊɘɢŮɘɟɖɛŬŰɘəɞəŮɜŰɟɘəɧȼɚŮəŰɟɞɜɘəɧ ȿɘŬɜŮɛˊɧɟɘɞ (ȸ2ȸ)

Å ɄŬɟŬŭŮɑɔɛŬŰŬ ůɡɜŭɡŬůɛɏɜɖɠŮűŬɟɛɞɔɐɠ: Dell, Wal-Mart

Å To ȸ2ȸŬˊŬɘŰŮɑ ɛŮɔŬɚɨŰŮɟɖ ŬəɟɑɓŮɘŬ ůŰɖɜ əɟɎŰɖůɖ ůŰɞɘɢŮɑɤɜ, ŮɜɏɢŮɘ 

ɛŮɔŬɚɨŰŮɟɞ ɧɔəɞ ůɡɜŬɚɚŬɔɩɜ (ˊɞůɧŰɖŰŮɠ əŬɘ ˊɚɖɟɤɛɏɠ) əŬɘ 

ɛŮɔŬɚɨŰŮɟɖ ɡˊŮɡɗɡɜɧŰɖŰŬ.

V ɄɚŮɞɜŮəŰɐɛŬŰŬȼɚŮəŰɟɞɜɘəɞɨ ȿɘŬɜŮɛˊɞɟɑɞɡ

Å ȹɘŬɜɞɛɐ: ŭɡɜŬŰɧŰɖŰŬ ŬɔɞɟɎɠ 24/7, əɎɚɡɣɖ ŬˊɞɛŬəɟɡůɛɏɜɤɜ 

ˊŮɟɘɞɢɩɜ, ŰŬɢɨŰɖŰŬ əɚˊ.

Å ɇɘɛɐ: ŭɡɜŬŰɧŰɖŰŬ ŮɝŬŰɞɛɑəŮɡůɖɠ Űɘɛɐɠ ůŰŬ ɘŭɘŬɑŰŮɟŬ ɢŬɟŬəŰɖɟɘůŰɘəɎ, 

ˊɟɞŰɘɛɐůŮɘɠ əŬɘ ůɡɛˊŮɟɘűɞɟɏɠ Űɤɜ ˊŮɚŬŰɩɜ (ˊ.ɢ. FedEx)

Å Ʉɟɞɥɧɜ: ŭɡɜŬŰɧŰɖŰŬ ŮɝŬŰɞɛɑəŮɡůɖɠ ˊɟɞɥɧɜŰɞɠ ůŰŬ ɘŭɘŬɑŰŮɟŬ 

ɢŬɟŬəŰɖɟɘůŰɘəɎ Űɤɜ ˊŮɚŬŰɩɜ (ˊ.ɢ.Dell)

Å Ʉɟɞɩɗɖůɖ: ŭɡɜŬŰɧŰɖŰŬ ŬɜɎˊŰɡɝɖɠ ŮɝŬŰɞɛɘəŮɡɛɏɜɤɜ ɛɖɜɡɛɎŰɤɜ 

ŮˊɘəɞɘɜɤɜɑŬɠ

ȾŬɗ. ũ. ȹɞɡəɑŭɖɠ, YES Program1. ǱȍȆůȉȕȎ ȇŬȆ ǨȈȈȄȊȆȇǼ ǲŬȍŬŭŮǿȂȉŬŰŬ



88ȾŬɗ. ũ. ȹɞɡəɑŭɖɠ, YES Program1. ǱȍȆůȉȕȎ ȇŬȆ ǨȈȈȄȊȆȇǼ ǲŬȍŬŭŮǿȂȉŬŰŬ

ȼ ɆɖɛŬůɑŬ Űɞɡ ȼɚŮəŰɟ. Ⱥɛˊɞɟɑɞɡ B-C
ɔɘŬ Űɖɜ Ⱥɡɟɩˊɖ 
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ȼ Ŭɨɝɖůɖ ůŰɞ çŮɜ əɘɜɐůŮɘèȭŮɑɜŬɘ ɛŮɔɎɚɖ 

ůŮ ůɢɏůɖ ɛŮ 2013. ɇŬ ŬɜŰɑůŰɞɘɢŬ 

ˊɞůɞůŰɎ Űɞɡ 2013 ɐŰŬɜ:

Å Ⱥɜ əɘɜɐůŮɘ: 55%

Å ȾɘɜɖŰɧ Űɖɚɏűɤɜɞ: 77%
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ȿɧɔɞɘ ɢɟɐůɖɠ Űɞɡ Internet
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ǴȏȉȉŮŰȌȐǾ ůŮ online ůȏȃȄŰǾůŮȆȎ/ forums

ǨȖȍŮůȄ ŮȆŭȆȇȌȖ ȂȆŬ ȅǽȉŬŰŬ ȈȌȂȆůŰȆȇǼ, ůȏȊŰŬȋȆȌŭȌŰȆȇǼ, é

Online ɸŬȆȐȊǿŭȆŬ

Sites ȄȉŮȍǾůȆȒȊ ɸȍȌůűȌȍȗȊ

ǥȊǼȍŰȄůȄ/ ǥȊǼȂȊȒůȄ blog

ǨȊȄȉǽȍȒůȄ ȂȆŬ ȆŬŰȍȆȇǼ ȅŮȉŬŰŬ

ǷȍȄȉŬŰȆȇǽȎ ůȏȊŬȈȈŬȂǽȎ/ e-banking

ǥȇȍȕŬůȄ ȍŬŭȆȌűȗȊȌȏ

Download ȉȌȏůȆȇǾ/ ŰŬȆȊǿŮȎ

Chat/ Instant messaging (ɸ.Ȑ. skype)

ǲȍȌȁȌȈǾ Video/ TV

ǞȍŮȏȊŬ ŬȂȌȍǼȎ (ɸ.Ȑ. ůȏȂȇȍȆůȄ ŰȆȉȗȊ) ɸȍȌȓȕȊŰȒȊ/ȏɸȄȍŮůȆȗȊ

ǫůŰȌůŮȈǿŭŮȎ ǬȌȆȊȒȊȆȇǾȎ ŭȆȇŰȖȒůȄȎ (ɸ.Ȑ. facebook, Twitter)

ǥȊŬȃǾŰȄůȄ ŮȆŭǾůŮȒȊ

ǲȈȄȍȌűȌȍǿŮȎ ȂȆŬ ŰȄ ŭȌȏȈŮȆǼ/ ůȐȌȈǾ

E-mail

ǲȌŰǽǥȍŬȆǼǴȏȐȊǼ-ǬŬȅȄȉŮȍȆȊǼ



Online ȷɔɞɟɎ ɄɟɞɥɧɜŰɤɜ əŬɘ 

ɈˊɖɟŮůɘɩɜ

11



Ɇɨɔəɟɘůɖ 2013-2014



ũɘŬŰɘ ˊɟŬɔɛŬŰɞˊɞɘɞɨɜ online Ŭɔɞɟɏɠ 
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Ƀɘonline Ŭɔɞɟɏɠ ůŮ ŬɝɑŬ Űɞ 2015 vs 2014

3%

7%

35%

38%

17%

0% 5% 10% 15% 20% 25% 30% 35% 40%

ŪŬ ȉŮȆȒȅȌȖȊ ɸǼȊȒ Ŭɸȕ 25%

ŪŬ ȉŮȆȒȅȌȖȊ 0-25%

ŪŬ ɸŬȍŬȉŮǿȊȌȏȊ ůŰŬ ǿŭȆŬ ŮɸǿɸŮŭŬ

ŪŬ ŬȏȋȄȅȌȖȊ 0-25%

ŪŬ ŬȏȋȄȅȌȖȊ ɸǼȊȒ Ŭɸȕ 25%
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ȷɨɝɖůɖ Űɤɜ online Ŭɔɞɟɩɜ ůŮ ŬɝɑŬ əŬɘ 

Ŭɟɘɗɛɧ

15

37%

30%

24%

9%

0%

5%

10%

15%

20%

25%

30%

35%

40%

ǥɸȕ 0-10% ǥɸȌ 11-30% ǥɸȕ 30%-
50%

>50%

23%
18%

26%
33%

0%

5%

10%

15%

20%

25%

30%

35%

ǥɸȕ 1 ǽȒȎ 5ǥɸȕ 6 ǽȒȎ 10ǥɸȕ 11 ǽȒȎ 20> 20

ɮˉˈ ˍʽˌ ʅʇɿʁɽɹɼɳʅ ʰʴˇˊʷˌ ό˃ʶ ˒ˎˋʽˁˈ ˁʰʽ ʹ˂ʶˁˍˊˇ˄ʽˁˈ ˍˊˈˉˇύ 
ˍʽ ҈ ˉˊʰʴ˃ʰˍˇˉˇʽʺʻʹˁʶ ˃ʷˋ˖ LƴǘŜǊƴŜǘ

ʅʹ˃ʰ˄ˍʽˁʺ ʰˏ˅ʹˋʹ ˍˇˎ ʰˊʽʻ˃ˇˏ ƻƴƭƛƴŜ ʰʴˇˊ˗˄ ˍˇ Ψɮ 
ɳ˄˄ʶʱ˃ʹ˄ˇ нлмп



ǵȌ % Ŭɸȕ ŰȆȎ ŬȂȌȍǽȎ ůŮ űȏůȆȇȕ 
ȇŬŰǼůŰȄȉŬ ŬűȌȖ ǽȂȆȊŮ ɸȍȗŰŬ online 
ǽȍŮȏȊŬ ŰȆȉȗȊ, ůȖȂȇȍȆůȄ ɸȍȌȓȕȊŰȒȊ

16

Multi-Channel əŬɘ Omni-Channel

ɆɡɛˊŮɟɘűɞɟɎ
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ǥɸȕ 0-10% ǥɸȌ 11-30% ǥɸȕ 30% +

60%

33%

7%
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60%

70%

ǥɸȕ 0-10% ǥɸȌ 11-30% ǥɸȕ 30%-50%+ȷˊɧ 30%+

ʆo % h ˉˈ ˍʽˌ online h ʴˇˊʷˌ ʰ˒ˇˏ ˉˊ˗ˍʰ ʷʴʽ˄ʶ 
ʶˉʾˋˁʶ˕ʹ ʴʽʰ ˍˇ ˋˁˇˉˈ ʰˎˍˈ ˋʶ ˒ˎˋʽˁˈ ˁʰˍʱˋˍʹ˃ʰΤ



ȰɜŬ ɖɚŮəŰɟɞɜɘəɧ əŬŰɎůŰɖɛŬ Űɞ ŮɛˊɘůŰŮɨŮůŰŮ əŬɘ 

ůŬɠ əŮɟŭɑɕŮɘ ɤɠ ˊŮɚɎŰɖ ɧŰŬɜ:
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Ⱦɨɟɘɞɘ ɄɟɞɓɚɖɛŬŰɘůɛɞɑ ɖ ɛŮŰŬűɞɟɎ 

əŬɘ ɖ ŬůűɎɚŮɘŬ
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Ƀɘ Űɟɧˊɞɘ ˊɚɖɟɤɛɩɜ Űɤɜ online 

Ŭɔɞɟɩɜ

16%

34%

40%

44%

50%

0% 20% 40% 60% 80% 100% 120%

ǬŬŰǼȅŮůȄ ȐȍȄȉǼŰȒȊ ůŮ ȈȌȂŬȍȆŬůȉȕ ŰȍŬɸǽȃȄȎ

PayPal

ǲȆůŰȒŰȆȇǾ ȇǼȍŰŬ

ǷȍŮȒůŰȆȇǾ ȇǼȍŰŬ

ǥȊŰȆȇŬŰŬȁȌȈǾ

ǲȌŰǽǥȍŬȆǼǴȏȊǾȅȒȎ

53%

80%

70%

64%

63%
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Ʉɞɡ ɣɎɢɜɞɡɜ ɔɘŬ ˊɚɖɟɞűɞɟɑŮɠ ˊɟɘɜ 

ŬɔɞɟɎůɞɡɜ ɏɜŬ ˊɟɞɥɧɜ ɞnline

15%

19%

48%

56%

63%

4%

8%

8%

40%

0% 20% 40% 60% 80% 100% 120%

Social Networking Sites (ɸ.Ȑ. facebook)

Blogs

ǴŮȈǿŭŮȎ ȉŮ ůȐȕȈȆŬ ȐȍȄůŰȗȊ (Review pages)

Website ŮŰŬȆȍŮȆȗȊ

ǫůŰȌůŮȈǿŭŮȎ ȉŮ ůȖȂȇȍȆůȄ ŰȆȉȗȊ

ǲŮȍȆȌŭȆȇǼ

ūȏȈȈǼŭȆŬ ŰȌȏ ȇŬŰŬůŰǾȉŬŰȌȎ

ǴȐŮŰȆȇȕ Newsletter

ǳȒŰǼȒ ŰȌȏȎ űǿȈȌȏȎ ȉȌȏ

ǲȌŰǽǥȍŬȆǼǴȏȊǾȅȒȎ
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ɆɡɛˊŮɟɘűɞɟɎɧůɞɜŬűɞɟɎŰŬ

online űŬɟɛŬəŮɑŬ
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ɱʽʰ ˉˇʽˇ ˂ˈʴˇ ʶˉʽ˂ʷʴˇˎ˄ ˋˎʴˁʶˁˊʽ˃ʷ˄ˇ 
ƻƴƭƛƴŜ ˒ʰˊ˃ʰˁʶʾˇ ʴʽʰ ʰʴˇˊʷˌΤ

ʃˈˋˇ ˋˎ˔˄ʱ ˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ ˍʽˌ ˉʰˊʰˁʱˍ˖ 
online ˒ ʰˊ˃ʰˁʶˎˍʽˁʷˌ ˎˉʹˊʶˋʾʶˌΤ



ȼ ŮˊɑŭɟŬůɖ Űɤɜ Social Media ůŰɞ 

Engagement Űɤɜ Online ȾŬŰŬɜŬɚɤŰɩɜ
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