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*
* ECOMMERCE
* EUROPE

* *
* o *

West 175.9 bn + 10.0%
Central 93.3 bn +22.8%
South 39.5bn +19.1%

>

East 19.3 bn + 47.4%

EU28
324 bn + 18%
Total B2C e-sales 2013 of goods and services

Europe
359 bn +16%

€15.7trn
/ GDP 2013
lIII 3,2% Contribution Internet Economy GDP
@ 2.7t 91
3 - I S UK
jobs directly or indirectly via e-commerce Ly GErm
France ?99:1'1)’,-
R tota)
online businesses omm,
e Saleg ; erce
Rg 3.5 billion oM Eurgpe

number of parcels annually (c]

€ 358.6 bn

Turnover eCommerce
Goods & services

820 million

people live in Europe

524 million

people use the internet

204 million

people are e-shoppers

Estimated share
of
Top 10 e-commerce countries in
in turnover (EUR millien)

== UK 103,165 L 4 ﬂ “350 million social media users”
== Germany 63,400
B B France 51,500

A @ Ecommerce Europe 2014
== Russia 15,500 ** WWW.ECOMMENCE-EUrope.eu
== Spain 14,414 b ECOMMERCE

EUROPE info: info@ecommerce-europe_eu
i ltalv 11‘268 * * for reports: research@ecommerce-europe. eu
— Austria 10,970 * *
== Netherlands 10,500 * ey
E3 Switzerland 10,200 B-1000 Brussels - Belgium
<. | Turkev 7,625 Tel: +32 (0) 2 502 31 34
Twitter: @ Ecommerce_eu
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